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ABSTRACT

Social media has emerged as a useful disaster management tool. However, studies indicate that not all
individuals are equally inclined towards using social media for managing disasters. Underserved communities
have not been able to reap the benefits of social media for disaster management to its full potential. We draw on
the Uses and Gratification Theory and the literature on disaster vulnerability of underserved communities to
develop a conceptual model. In our poster, we make five propositions in order to examine the motivating factors
for the underserved communities to use social media for disaster management.
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